
 

 

Brand Management in the Digital Age 

 
It has been shown that a brand that makes use of consistent platforms to offer one experience 

to its customers will increase revenue by up to 23%. 

This requires close control of brand elements, ensuring that only approved logos, images, 

fonts, templates and the style and tone of voice in written language are used to build 

marketing campaigns. 

This is best achieved with a centralized hub or Content Management System, used to host all 

brand elements and brand related assets and control the brand messaging across the company. 

This can save a lot of time that can be used by staff to create new and better campaigns. 

 

 


