
 

Your complete guide to a world without 
third-party cookies. 

 

 
 

As the demand for data privacy and more personalized experiences meets the end of tracking 

third-party cookies, customer experience professionals are met with an opportunity to 

transform both their acquisition strategies and their customer experiences. 

Read Thinking Beyond the Third-Party Cookie to learn how Adobe can help you thrive in a 

cookieless world. 

 

 


